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AUGMENTUM OVERVIEW

Fast growing & exciting venture 
capital firm focusing on fintech 

businesses 

CORE BRAND PERSONALITY

Dynamic, creative, entrepreneurial, 
focused, patient, considered, 

subject-matter experts



VISUAL DIRECTION

Augmentum is boundary-braking and 
disruptive business, unafraid to take a risk, 
yet this attitude is backed up by a wealth of 
experience and deep expertise in both the 
investment industry and the fintech sector.

The visual language of the brand must 
reflect their dynamic and progressive 

nature, be bold and decisive, but always 
speak in a refined and mature tone, with 
great precision and attention to details.
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Augmentum

Augmentum

FOR DIGITAL APPLICATION, AND WHERE APPROPRIATE, THE FULL MOTION LOGO IS USED, FOR ALL 
OTHER PURPOSES THE BELOW SELECTION OF LOGOS IS AVAILABLE.

Augmentum

Augmentum

LOGO - PRIMARY
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Augmentum

FOR DIGITAL APPLICATION, AND WHERE APPROPRIATE, THE FULL MOTION LOGO IS USED, FOR ALL 
OTHER PURPOSES THE BELOW SELECTION OF LOGOS IS AVAILABLE.

Augmentum

LOGO - SECONDARY

AugmentumAugmentum

AugmentumAugmentum

AugmentumAugmentum
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LOGO - FINTECH
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COLOUR PALETTE

THE COLOUR PALETTE CONSISTS OF A  COLLECTION OF DARK BLUES, AGAINST WHITE BACKGROUND, 
WITH AN ADDITION OF HIGH CONTRAST NEAR-BLACK COLOUR - “DEEP NAVY“ TO BE USED IN PLACE OF 

BLACK. A BRING TONE CAN BE ADDED TO UPLIFT THE PALETTE AND MAKE IT MORE EXCITING - TO BE 
DISCUSSED

White

Hex: #ffffff
RGB: 255, 255, 255

Deep Navy 
- use in place of 
black

Hex: #131E29
RGB: 19, 30, 41        CMYK: 99, 74, 31, 84
PANTONE: 7547 C

80% 60% 40% 20%

Midnight 
Blue

Hex: #253746
RGB: 37, 55, 70       CMYK: 73, 45, 24, 66
Pantone: 7546 C

80% 60% 40% 20%

Sky Blue

Hex: #79A4BC 
RGB: 121, 164, 188 CMYK: 55, 25, 18, 0

80% 60% 40% 20%

Light Gray

Hex: #F6F6F6
RGB: 246, 246, 246

Medium
Blue

Hex: #1877A0 
RGB: 24, 119, 160   CMYK: 84, 41, 21, 6

80% 60% 40% 20%

Blue
Hex: #3eecf7

Pink
Hex: #d61159

Highlight tones - use primarily to contrast 
white and the near-black shades.

Yellow
Hex: #F1A208

Green
Hex: #45CB85
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HEADLINES AND BRAND MESSAGING

Augmentum 
Fintech plc Muli Black 60pt/68px

Investing in a focused portfolio of fast
growing and transformative private 
fintech businesses in the UK and 
wider Europe Muli Regular 22pt/28px

MAIN TYPEFACE VARIATIONS

Muli Black - Large scale 
headings

Muli Bold / Extra Bold 
- Sub headings & high 
emphasis titles

Muli Regular - Paragraphs 
of text and low emphasis 
titles

FULL TYPEFACE 

AaBbCcDdEeFfGgHhIi
JjKkLlMmNnOoPpQqRr
SsTtUuVvWwXxYyZz 

1234567890

TYPOGRAPHY
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BRAND VISUALS

HERE ARE SOME VISUALS TO DEMONSTRATE HOW THE BRAND SHOULD BE STYLED
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BRAND VISUALS
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BRAND VISUALS

This would be the “invest” or Fintech section - the large 
black buttons in the header will be available on each sub 
page and provide a way of navigating through the entire 
“invest/fintech” sub site

Primary ButtonPrimary Button

Secondary Button Secondary Button

BUTTON STYLES
Buttons would have animated on hover styles

Inactive State Hover State

Primary button: #131e29

Secondary button: #34657F 40% opacity

Primary ButtonPrimary Button

Secondary Button Secondary Button

Primary button: #ffffff

Secondary button: #ffffff 40% opacity


